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TI EINAI TO
BRANDSTORM?

To L'Oréal Brandstorm gival o povadikog
SLaywviopoc Katvotopiog tov Opidou L'Oréal
yla véoug. To Brandstorm, mou &ekivnoe mpv
arno 31 xpovia, eival Eva amo ta pakpofLlotepa
npoypappata tne L'Oréal pe otoxo va
BonBnoelL Toug VEOUG va EEKLVIOOUV TNV
KOPLEPOL TOUC.

KaBe xpovo mpookaAoU e TOUC VEOUG
O€ |lla Koivoupla amocToAn
EUTIVEUOLEVN QIO TLG ETILXELPNUOTLKEC
NPOKANOCELG TOU CHLEPOAL

-

2tov teAevtaio Staywviopo tou L'Oréal
Brandstorm otnv EAAGSa

* 160 véoL cuppETELXOV
* 9 finalists mapouciooav to project Touc otnv
KPLTLKN emitpornn tn¢ L'Oréal otnv ABriva
* H vikntpla opada ekmpoownnoe tnv EAAGSa
otov Atebvn TeAwko tou L'Oréal Brandstorm oto

Noplot
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Amnoktnoe npooBaocn o masterclasses,
oTopLKn Kabodnynon amno £181kou¢ Tn¢
L'Oréal kat e-learning mAatdpopueg e

QTIOKAELOTIKO TIEPLEXOLLEVO YLOL TNV |

ETIXELPNUATIKOTNTO aro tn L'Oréal kot
tn Salesforce
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[MTAPE I1 |ZTO [ O| H>H ‘ Np6oBeoe to L'Oréal Brandstorm oto

Bloypadikoé cou ko oto Linkedin

& E N I X E N upoébt)\ 00U, WG EMAYYEAHATIKA
T12 ENAIT MATIKEZ . epmepia Ko EEXDPLOE
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AoUAe e o€ Eva MPAYHATLKO
E K I_I IA EYZ OY 5 _ ETUYELPNHUATIKO case,ekTaldeuoou
AMO TOYZ.EIAIKOYZ THZ UOREAL - | omo TG enayyelpatieg tng L'Oreal
” Kou avoKkaAupe
ENQ ZYI'XPON:;AZEZAI SE ENA - v Bropnyavia g texvoloyiag
NMPAMATIKO EMIXEIP ATIKO CASE NG OpopPLAG
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AlEKAIKH2E

EYKAIPIE2
2TH LOREAL

'vwpilelg otL xtAhwadeg
OUMLETEXOVTEC TOU

Brandstorm Alumni ouAgevouv
onuepa otn L'Oréal ;
AkoAouBoUv karoloL armo
aUTOUC..
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L'Oréal

tech,

Leading in beal ly ip
un

ing the world of beauty

LOREAL

GROUPE

Maison Margiela

PARIS

WESSAINTIAURENT

LOREAL

Consumer Products

Camille KROELY
Chief Metaverse & Web3
Officer

Riccardo CERSOSIMO
International Marketing Axis
Director - Maison Margiela
Fragrances

Jaron CHAN
Global Marketing Director
YSL Make-up

Sharon YAP

General Manager Consumer
Products Division at L'Oréal
Philippines
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STA KENTPIKA NTPAQEIA THZ \

OREAL *THN EYPQNH

MA TO AIEONH!

Ol ouppetexovteg tou L'Oréal Brandstorm
npogpxovtaL amno 72 SLadpOopETIKEC XWPEC.

KO

Me tn CUHUETOXN ooV Yyiveoal HEpog tng dteBvoug

KOLVOTNTOLG KOl EXELG TNV EVKALPLO VO CUVOAVTHOEL » g SN
avOpwmnouc amnod 6Ao Tov KOGHO! — ook MR T
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KEPAIZE MIA TPIMHNH =
MPAKTIKH >TA KENTPIKA C‘..

A day in L'Oréal Head Office

FPADEIA THE LOREAL =

Agq to project mou KEPSLOE va yiveTal mpagn
amno tn L'Oréal :

*  AvakadAue tov koopo tnG L'Oréal kal EekAeldwoe TN
KOUATOUpQ TNG MECA Qo To mentoring

* [vwploe tou €dkoug tng L'Oréal (CDMO, Tech incubator,
Beauty Tech, legal, GDPR...) kol e§wWTEPLKOUG CUVEPYATEG TNG

* [vwploe toug Brand managers kot avakaAupe to DNA twv
JETS

* Juvepydoou e To TURUa Research & Innovation yia va
SLEPEVVAOELG TNV UAOTIOLNGLUOTNTA TOU project

* Avarmntuée to project cou , Héoa amo tnv LOEA, TO MPWTOTUTIO, TO
consumer testing, Toug eldIkoU¢ TeExVOAoyiag amo thv
EMTIINEYZH, otnv YAOMNOIHZIMOTHTA, kat otnv

AMNOAOTIKOTHTA
LOREAL
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BRANBSTORM 2023 NIKHTES

A= IOI'IO1HZH EI'IAY HMENHZ TEXNOAOTIAZ TIATH
EYI\»QI'IEPI/\HLIJH*

!«» mv) Get the full

ex nence scanner do

= s
lv"// "
-

Landing page of URMODEL

2KOVOPE TO ITPOOWTIO 00U Kal yive ambassador tng

“L'Oréal yia Tt patia 6ou pHovo, XpnoLHOTOLWVTAG

OMAAA CARING4BEAUTY, FAAAIA N ~Modiface & Deepfake texvohoyieg.
1" oEzH ~
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BRANBSTORM 2023 FINALISTS

(- ‘ W AZIONOIHZH- BOHOHTIKHS TEXNHTHS NOHMO3ZYNH (Al) MA TH
. _SYMMEPIAHWH
g g7 .

Yy

ﬂ/ I Challenges Faced
{ -v" ?- 430 MILLION* Difficulty Expressing Preferences
Hearing impaired pacpk

An assistive technology that leverages on Al to
understands sign language and communicates back in
real-time

o ™
L ?' |
o MLa UTTOGTNPLKTLKA TEXVOAOYLA TTOU aLOTIOLEL TNV

TEXVATA VONUooUVN Lo VO KATAVONOEL TN VONULOTLKN

\— _/

OMAAA IRIS, KENYA
24 OEZH
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YAWOOO KO VO ETILKOLVWVIOEL O TIPOYHOTLKO XPOVO




BRANDSTORM 2023 FINALISTS

AZIONOIHEH THZ EI'IAY HMENHS MPAFMATIKOTHTAS A
\\QZlMpTHTA

\ \ |

Bring me home! Return me to the store

.
.
.
Expene.nce AR, My Life CyCIe P
\ the magic of H= <P it's easy!
-~ ARinstore & & 7 fr o, v
_ W T OREAL .
4 |
- x i : :
e/ ;
- S
b F—%, .\/- ., - Ny [ |
o Gfa .. EiE Lhd
oo C eqts close to Qp% of the up‘§ packaqlng material. Tees 3 F  te=eesesee =i b
e e‘rmi tta_ngla(ed to 140,000 tons of plastic in 2013. " o SR
5 g ) :’/ o Back in retail stores! Reprogram my QR
1 2 P -;u,,f;: - } B = -

4 -

BeAtiwoe TNV AVOKUKAWGCLLOTNTO TWV CUCKEUAOLWV

OVOUTTPOYPOLLULOTITOVTAG TLG XPNOLUOTIOLN LLEVEG
HWME Kwétikbbq QR, emnekteivovtag

TOL TOV KUKAO {WAC TG CUOKEUOGLOGC
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’OREAL PROFESSIONNEL x GJOSA H ripaytn kedpaAri vToug mtou

OLELOTTOLEL TTATEVTOPLOMEVN

'WATER SAVER NN e |
N | NN A tsxvg)\ovta yla e€olkovopnon
'OREAL PPD: ENA DIVISI&N MIZTO $TH AESMEYZH TOY- | vepol éwc Ko 69% othv Micw

MA BIQZIMOTHTA dna

—

*3€ oUYKPLON HE TN HECN PON KOHUWTNPLOU
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To Curl Manifesto eival pia
TTOAUTEANC OELPA TIEPLITOLNONG

CURL I\hNIFESTO A g eNs oelptn
P =~ |+ pmoukAag 8 tepaxiwv mou
‘ < N N\ \
BY KERA\I-AS \ - OVTOUTOKPIVETAL OTLG ETULOUIEG KO
’OREAL PPD: =X \

SO \o\F}C TIpOKj\r']GELq TWV YUVOUKWV WE
ENA DIVISION MIZTO XTH'AEZMEYZH TOYTIA - | '
2YMIEPINHWH

KU LOTLOTA £WC GYoUpd, TTOAU
oyoupa N coily paAALa.
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EMNAITEAMATIEZ KAl ®OITHTEZ
18-30 ETQN

ANO ONOYz TOYZ KAAAOY2

2E OMAAEZ TQN 3
MHN MNEPIMENEIZ KANE TH AIKH 20Y

OMAAA!
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BRANDSTORM 2024

XPONOAOI'O

® Q

GAMEPLAY

TQPA!

Anuwovpynoe po opada &
uTtoBale tnv WOEa cou yla va
OUMUETAOYXELG OTO SLayWVIOUO!
EnwdeAnoou and masterclasses,

coaching & e-learning

EMIAOIH
EMIKPATEZTEPQN
OMAAQN

MEXPI TON MAPTIO
2024!

ATO OAEC TLC
uTtoBoAEC, oL
KAAUTEPEC OPAOEC
glval ot
ETUKPOATEOTEPEC

74

&>

TOMNIKOI TEAIKOI

2TA MEZA AMPIAIOY 2024

OL kopudaiec opadeg
KaAouvTtal va
TIOPOUCLAOOUV TLG LOEEC
TOUG OTA KEVTPLKA
vpadeia tnc L'Oréal!

&

AIEONEIZ TEAIKOI

IOYNIOZ 2024

NLKATPLEC OUASEC IO OAEC TLC
OUMUETEXOUOEC XWPEG
TIPOOKAAOUVTOL OTO KEVTPLKA
ypadeia tng L'Oréal oto Aovbivo
yla va TtapoucLAcouV tnv WEa
TOUG EVWTTLOV TNG EKTEAECTLKNAG
KPLTLKAG EMLTPOTNG!
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KPITHPIA EMIAOIH2

TEXNOAOTIKA MPOHIMENO
OEAOUUE VO EVOWUATWOELC OTO
project oou TLG TEAEUTALEG
TEXVOAOYLKEC e€eAIeLC

OMAAIKO NMNEYMA
& DIVERSITY

©&Aoupue n opada ocou va eivat
TIOLKIAOpopdN, va
aAANAocuumAnpwvVeTaL Kot va deixvel
TO OMASLKO TNG TMVEU A KATA TN
SLapKeLa TNG Tapoucioong

BIQ2IMO
©€éAou e va okedTeiC TOV
avtiktuTo mou Ba €xeL to project
OOU OTOV TAQVHTN

EDIKTO

@&Aoupe to oXEOLO ooU va eival
PEAALOTLKO Kol Suvato va
uAomolnBet

KAINOTOMO

©€Aou e va elooal TOAUNPOG KoL va
bEPELC OTO TTPOOKNVLO TIpoilovTa Kot
AUoeLg tou bev €xou e Eavadetl

2YMMNEPINHNTIKO

@&AOUE va PNV amoKAELOELC
OUYKEKPLUEVEC KOWVWVLIKEC OULABEC Kall
val KAVELG TO project cou 000 To
duvatov 1o MPooPACLUO o€ OAOUC
Tou¢ mBavou g XpAOTEG

EMIAEKTIKO ENEKTAZHZ
@&AOULE TO €pYO OOUL va ival
UAOTIOLA OO O€ PEYAAN KALpoKa

LOREAL
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KANE THN EITPA®H 20Y
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