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TI EINAI TO
BRANDSTORM?

To L'Oréal Brandstorm gival o povadikog
SLaywviopoc katvotopiog tov Opidou L'Oréal
yla véoug. To Brandstorm, mou &ekivnoe mpv
arno 31 xpovia, eival Eva amo ta pakpofLlotepa
npoypappata tne L'Oréal pe otoxo va
BonBnoelL Toug VEOUG va EEKLVOOUV TNV
KOPLEPOL TOUC.

KaBe xpovo mpookaAoU e TOUC VEOUC
O€ Lo Kouvoupla amocToAn
EUTIVEUOLEVN QO TLG ETILXELPNUOTLKEC
NPOKANOCELG TOU CHUEPOL.

N

2tov teAevtaio Staywviopo tou L'Oréal
Brandstorm otnv EAAGSQ:

* 160 véoL cuppETELXOV
* 9 finalists mapouociacav to project toug otnv
KPLTLKN emitpornn tn¢ L'Oréal otnv ABriva
* Hvikntpla opada eknpoownnoe tnv EAAGSa
otov Atebvn TeAwko tou L'Oréal Brandstorm oto

MNoplot
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MIAZ .

MONAAIKH
EKMAIAEYTIK

EMMEIPIAZ

Amnoktnoe npooBaocn oe masterclasses,
OTOMLKN KaBodnynon amo oteAEXN TNG
L'Oréal kat e-learning mAatpopueG e

TIAOUOLO TIEPLEXOUEVO YL TNV l

ﬂREAL S T
MASTERCLASS .
LEARN @ CONNECT #GO KVQ'NO “

DW B I

ETIXELPNUATIKOTNTO aro tn L'Oréal kot
tn Salesforce.
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[MTAPE Il |ZTO [ Ol H> H - TlpdoBeoe o 'Oréal Brandstorm oto

Bloypadiko cou

& ENIZXYZE R Kouoto LinkedIn npodiA cou
TI2 ENAIT MATIKEY | wsenayysApatki epnepia

Kol EEXWPLoE

\

20Y AEZIOTHTE2

LOREAL
BRANS SHO RNV

2024




-

EKMAIAEY20Y

’OREAL
ENQ 2YITXPONQ2 EPTAZEZAI 2E ENA

MPATMATIKO ENIXEIPHMATIKO CASE
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AlEKAIKH2E
ENAITEAMATIKE2
EYKAIPIE2

2TH UOREAL

'vwpilelg otL xtAhuadeg
OUMLETEXOVTEC TOU

Brandstorm Alumni §ouAgebouv
onpepa otn L'Oréal;
AkoAouBoUv karoloL armo
auToUC...

N

LOREAL

GROUPE

Maison Margiela

PARIS

WESSAINTIAURENT

LOREAL

Consumer Products

Camille KROELY
Chief Metaverse & Web3
Officer

Riccardo CERSOSIMO
International Marketing Axis
Director - Maison Margiela
Fragrances

Jaron CHAN
Global Marketing Director
YSL Make-up

Sharon YAP

General Manager Consumer
Products Division at L'Oréal
Philippines
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rIATO AIEONH TEAIKO

N\

Ol ouppetexovteg tou L'Oréal Brandstorm
npogpxovtal amno 72 SLadpOopETIKEC XWPEC.

Me Tn CUHLUETOXH 00U yiveool HEpoc TG SL1EBvVOUC
KOLWVOTNTAC KOl EXELC TNV EVUKALPLA VO GUV
avOpwmnou¢ ano 6Ao tov KOopo!
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KEPAIZE MIA TPIMHNH =\
MPAKTIKH 2TA KENTPIKA f «

b

PADEIA THZ UOREAL NAPIZI e

Aec To project mou KEpSOLOE va yLveTaL TTPAEN OO Th
L'Oréal :

*  AvakaAue Tov KOOUO Kal TNV KoUAToupa tn¢ L'Oréal €xovtacg wg HEVTOPEC
OTEAEXN TNC ETALPELQC

*  [vwploe tou 161koug ¢ L'Oréal (CDMO, Tech incubator, Beauty Tech, legal,
GDPR...) kal e€wWTEPLKOUC CUVEPYATEC TNG

*  [vwploe toug Brand managers kot avakaAu e to DNA twv brands

*  JUVEPYAOOU WE To TURUa Research & Innovation kal Slepelvnoe TNV
UAOTTOLNGCLUOTNTA TOU project

e Avarmntuée to project amo tnv IO€a KoL 0TO MPWTOTUTIO WE TO consumer testing
Kall Toug LdLkou ¢ texvoloylag kat e¢ To va e€ediooetal amo tnv IAEA otnv

MPAZH kat tv EMIXEIPHMATIKH EMITYXIA. ' ' ' '
\ LOREAL
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BRANBSTORM 2023 NIKHTES

AZIOMOIHzH EMAY=HMENHS TEXNOAOTIA T1A TH
. IYMMEPIAHWH

- commmmiiien i i e = et ——— w2 I
Let the

E =) Gdant ,(:;! scanner do
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F | > «II»
X of the brand's websita Landing page of URMODE

2KAVOLPE TO IIPOCWTIO OOV Kal Yive ambassador tng

| L'Oreal yia ta patia 6ou POvVo, XpnoLLOTIoLWVTaG
Modiface & Deepfake texvoloyie.

OMAAA CARING4BEAUTY, TAAAIA
1" OEsH
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BRANBSTORM 2023 FINALISTS

AZIOMOIHIH BOHOHTIKHI TEXNHTHS NOHMOSYNHS (Al) MA TH
“ SYMMEPIAHWH

\—

OMAAA IRIS, KENYA

-

g L\
w‘)‘ : éf Mo UTIOOTNPLKTLKNA TEXVOAOyia TTou aflomolel

TNV TEXVATH VONHOooUVvN YLa TV KATAVONGN TG VONUOTLKAG

YAWOOOC KOl TNV EMLKOWVWVia

24 OEIH O€ TIPAYLOTLKO XPOVO

OREAL
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BRANDSTORM 2023 FINALISTS

A= IOI'IOIHZH TH2 ENAY= HMENHZ2 MPATMATIKOTHTAZ T1A

BIQZIIVI‘OTHTA
NN ﬂ\
A |
; i _ F'oRéal wants to a R — ﬁ --------- &9 seea
QY - qu PACKAGING RECYCLAB"—ITY ‘o"’ Bring me home! Retum me to the store
’ My Life Cycle S
— l \,_\(:i—f;é It‘?ceasy!
Pl - L o
- o th a “[ [ 3
Q;ﬁff@zr‘J/ é;;wéﬂ ’ \
oo Ny "'t ST S, A '3( Lo 345+ ;‘.. ?q!""’w_?“ r_EI:@-I e
| CEmRLIITIRERT wor (E e L
ze* i B AN % Back in retail stores! Reprogram my QR
O Tl
BeAtiwoe TNV AVOKUKAWGOLLOTNTO TWV CUCKEUOOLWV

avanpovpauuariioytaq TLG XPNOLLLOTIOLNUEVEG

OMAAA F’OREAL, MaAawoia

e KELOLO nva LE Kw(SLKouq QR, enekteivovtag

£T0L TOV KUKAO Zwr]q NG ouoKevaoiog
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PROFESSIONAL PRODUCTS
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TEXNOAOIA2
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ENATTEAMATIKA MPOTONTA LOREAL
ENA2 KAAAO2 INMOY META2ZXHMATIZETAI

1907 g 5'59’5
O Khados, BroyeN. o Moo
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YMHPESIES OMORDIAS ME ERAY=HMENH
TEXNOAOTIA
KAGOAHTHZH | A=ZIOAOTH:H | MPOAHWH
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HAEKTPONIKO EMMOPIO TOY

MEAANONTO2

KOINQNIKH AIKTYQZH | E_ATOMIKEYZH| 0+0
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[TEAIO APA2H2 #1 - i ZYNAEZH
H NEAEMHREIPIA | -\ SYNAISOHMA
AN ~ ANOTYNQMA
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KERASTASE QR CODE
CURL MANIFESTO

BY KERASTASE

EloAyelL Lo epneLpior EmavENUEVNC
TIPOLYHLOTLKOTNTOG LE EVAL EMOLVOLOTOLTLKO
Aavoaplopa

r ﬁ Aivel Tn SuvaTOTNTO OTOUC KATOVAAWTEC
n n KOlL OTOUC KOULUWTEG va EpBouv o€

Lﬂ ':J gnadn He 6o TO EUPOC SLAYVWOTIKWV |
gepyoAeiwv poAAlwy tou brand,
aVOLKAAUTITOVTOG TO TTAVTA YUPW OTto Ta
TPOLOVTA, TA UALKQ, TIC GOPUOUAEC Kol H

TLC CUOKEVOOLEC.
\ LOREAL
BRAN® STIORINV
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’OREAL
PROFESSIONAL
MY HAIR [ID]}

H edappoyn mou ta £XeL OAa KAl O
KAOe otuAioTtacg xpeladletal:

AzZIOAOIHZH MAAAIQN
A THN AIAMOP®QZH THS IAANIKHE KAOHMEPINHZ
OPONTIAAZ TON MAAAIQN

A=IOAOTHZH XPQMATOZ MAAAIQN AMNO
EIAIKOY2

ME MONAAIKH EMMNEYZH KAl EZAIPETIKOYS SYNAYAZMOYS
AMOXPQIEQN

EMATTEAMATIKH EIKONIKH AOKIMH (VTO)
SYMBAAAEI STHN KAAYTEPH KATANOHZH TQN ANATKQN TOY
KATANAAQTH
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SALONCENTRIC
MARKETPLACE . é

@SalonCentric

To SalonCentric amoteAel TNV MPWTN
online ko offline ayopa
yLo ETIOYYEALATIEC OTUALOTEC

Let the JOI begin! Joico is now available nationwide
at SalonCentric. SHOP NOW>

O MPWTOG SLAVOUENC ETIOYYEALATIKWVY
MPOLOVTWV Koppwtnpilou otic H.M.A. Permanent Créme Color 1.7 oz.
Tiou Aeltoupyel o€ 48 KpaATn, » B 9

Le 585 puoika KoTaoTHOTO I
Kol OAa o€ pa epappoyn!

\ LOREAL
BRANSD STOR NI

2024
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’OREAL PROFESSIONNEL x GJOSA Hgnpwrn,«ecbam vroug tou
OLlSLOTTOLEL TTATEVTAPLOUEVN
'WATER SAVER

| texvoloyia yia g§oikovopnon
| vepou éwc kat 69% otV Tticw

OREAL PPD: ENA DIVIS!

TH AESMEYSH 1A BIQZIMBIHTA oot

w)

*3€ oUYKPLON HE TN HECN PON KOHUWTNPLOU )
\ VKPLON HE TN HECN POK KOHUWTNP  LOREAL
BRAN® SHIORNVI

2024




To Curl Manifesto eival pia
TTOAUTEANC OELPA TIEPLITOLNONG

CURL I\hNIFESTO

e - prtoukAag 8 Tepayiwy mou
BY KERAS{AS NN 5 avrahOKvaetaL OTLC EMLBULEG Kall
’OREAL PPD: a 1 °\uq npOK)\r]ostq TWV YUVOLKWV LE

ENA DIVISION MIZTO STHAEZMEYZH - | kupotiotd we oyoupd, TOND
A SYMMEPIAHWH oyoupd i coily HaALd.
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MM OPEI NA

2YMMETA2XEI,;

NEOI ENAITEAMATIEZ KAl @OITHTEZ2
18-30 ETQN

ANO ONOIOAHNOTE BACKGROUND
2E OMAAE2Z TQN 3

MHN MNMEPIMENEIZ!
2XHMATIZE THN OMAAA z20Y TQPA
KAI ZTEIAE THN NMPOTAZzH 20Y

KQZ TIZ 22 MAPTIOY !

LOREAL
BRAN®STHORN
2024




BRANDSTORM 2024
XPONOAOTIIO

, A
® Q & q

GAMEPLAY AZINOIHzH KAI TOMIKOI TEAIKOI AIEONEIZ TEAIKOI
T EMINOTH
EQ2 APXEZ AMNPIAIOY MEZA AMNPIAIOY 2024 IOYNIOZ 2024
Anuovpynoe plo opada & OL ETUKPATECTEPEG Ot kopudaiec opadeg NLKATPLEC OUASEC O OAEC TLC
uTtoBaAe TNV LOEA COU WG TLG opadec Ba AaBouv kaAouvtal va OUUUETEXOUOEC XWPEC
22 MAPTIOY! UEPOC OTOV TOTILKO

TIOPOUCLACOUV TIG LOEEG
TOUG OTOl KEVTPLKA
coaching ypadeia tne L'Oréal
& e-learning

Hellas!

taélbevouv oto Aovdivo yla va
TLOPOUCLAOOUV TNV LOEA TOUC
OTNV KPLTLKN emitporn!

EnwdeAnocou and masterclasses, TEALKO

LOREAL
BRANS SHORIV
2024
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KPITHPIA ENINOITH2
TI MPENEI NA EXEI TO PROJECT 2OV:

TEXNOAOTIKA MPOHIMENO
OEAOUUE VO EVOWUATWOELC OTO
project oou TLG TEAEUTALEG
TEXVOAOYLKEC e€eAIeLC

BIQzIMO
©€éAou e va okedTeiC TOV
avtiktuTto mou Ba €xeL To project
OOU OTOV TTAQVNTN

EDIKTO
©€Aou e va elval peaALOTIKO Kall
va Urmopel va uAomolnBet

OMAAIKO NMNEYMA
& DIVERSITY

©&AoupuE n opada oou va givat
TIOLKIAOpopdN, va
aAAnAocuumAnpwvetal Kot va deiyxvel
TO OMadLKO TNE TIVEL AL KATA TN
SLapKeLa TNG Tapouvcioong

KAINOTOMO

@€Aoupe va eloal TOAUNPOC/n Kat va
bEPELC OTO TTPOOCKNVLO TIpoilovTa Kot
AUoeLg tou bev €xoupe Eavadetl

2YMMNEPINHNTIKO

@&AOUE va LNV amoKAELOELC
OUYKEKPLUEVEC KOWVWVLIKEC OUASEC Kall
val KAVELG TO project cou 000 To
duvatov 1o PooPACLUO o€ OAOUC
Tou¢ mBavouc XpNOTEG

ENEKTAZIMO

©€Aou e va uTtapxeL n Suvatotnta va
vAomolnBel og peyain KALpaka

LOREAL

2024

BRANISTORM =



KANE THN EITPADOH 20Y



https://brandstorm.loreal.com/
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